
What is….

Web 2.0 / 
Social Networking



Social marketing 
eliminates the 
middlemen, providing 
companies & nfp’s with 
the unique opportunity to 
have a direct relationship 
with their customers.



������������	
��
������
����������������
��������������

�������	�
�	�����������
�	����
������
����
�������

������ ������ �����������	��
���	
�	�



Relationship Marketing…?

Reputation Marketing…!

http://sethgodin.typepad.com/



From Content…

To Conversation…

http://www.exectweets.com/





DistributedCentralized

Short time-to market cyclesLong time-to-market cycles

Old Web 1.0 Thinking New Web 2.0 Thinking

Document-centric People-centric

Structured Freeform

Taxonomy Folksonomy

Folders Tagging

Knowledge Management Knowledge Sharing

Need-to-know Need-to-share

One-to-many Many-to-many

Top down Emergent

Heavyweight Lightweight

Rigid Flexible

So what’s new…?



Where next…?



Podcasts – spoken audio, automatically updated on your deviceBlogs – online thoughts

Twitter & Tools – micro blogging
Facebook / MySpace / Bebo – social networking sitesFlickr / Picassa / YouTube – image & video sharingLinkedIn – grown up MySpace

Delicious – shared bookmarked
Google Docs – shared documents with collaboration toolsAnd about a gazillion others…..



Using

Social Media

for

your

Communication



�����������	
�����
����
��




������
�������

������



�����
��
�������	�
�����
������������
����������������
������
������ ��
!��"��#$""$%���
��������������$�&������
�����������	
�
���



"���

��
''�
�	�
��
�����
�(
�������

!��"��!�  �)�#���


������������������� ���*
���

�
''�
*��(



&�������*

�
�����(+

�'�,
�����-.�
(�(�'
�//
��0���������/�������1
�

/��
����2�3���
�����
�'�,
�
���
��1�'
�//
�4���
��
��



&�������"&�����-��5�*

67�'
�/�+����
-0...)��
��
����((
���
73.��
����

��
������&����
�

8��

5��
��
���1
�
��
�
�90:;.����
��
�1����
�
�
��
���1���+���	��



!	����4������
��
2��'�	��

&������!���



�1
2�'	�
�� ��"�&�$������



�1
2� "������� �1���
+
�+

��
�

2��1��5



�1
2��1��
���1
2��
�
��+
��
����
�� $��$�&���&���



“You want the good news –
Or the bad…?”





Here are some recent stats about twitter from Nielsen: 

- Twitter is the fastest growing community site on web 
- Twitter experienced 1,382% growth in the 12 months to Feb 09 
- The largest user group on Twitter is 35-49 year olds 



Pssst…!

Some twitter

Secret weapons











Monitter.com



Twist.flaptor.com
Twist.flaptor.com



Twitturly and Tweetmeme
View the most popular links bubbling up in tweets

Twist and TwitscoopChart Twitter buzz
TweetLater and HootSuite 
Schedule Tweets to appear at a pre-set time or 

set up an auto tweet for your blog’s RSS feed



TweetDeck

The most popular desktop software to submit posts, 

monitor responses and categorize friends

Bit.ly  and Cli.gs

Shorten URLs and track them

Twitpic  and Picktor

Share photos on Twitter

Topify 
Learn more about the people following you and send 

direct messages via email



Putting it all together

TrafficContent via RSS



“Salesforce.com…has legitimized the tweet 

as a cry for help by incorporating Twitter into 

its system.” – The New York Times

“When you have a problem, your first instinct is not to call customer service because it’s going to be painful. People are sharing their problems on Twitter before contacting the call center.” – Alex Dayon, Salesforce SVP 





Any questions…?

Twitter.com/RussellHolland

RussellSays.com

MondayMorning.biz


