Web 2.0/
Social Networking




Soclal networking

eliminates the
middlemen, providing
companies & nfp’s with
the unique opportunity to
have a direct relationship
with their customers.







(click on my head)

« eBay as a platform for outrage | Blog Home | Do you have to be anti-
change to be pro-business? »

The mechanics of word of mouth

o Last weekend, | saw The Hoax, with Richard Gere.
NOSLIL ST It's a fantastic movie, one of the best I've seenin a
X X v X . while. As soon as it ended, | had a compulsion to tell
:-_\, - /.  you about it. 5o | sat down and had a long talk with
myself about why.

selinamil sole’ quilo a bil
P Why was it so important to me to tell other people?
It's not a movie that will make the world a better place. It won't increase my
reputation or give me a sense of power to be able to tell people about it. 5o

why?

DON'T MISS A THING | don't know. It's just a really good movie.
FREE UPDATES BY EMAIL

Sometimes, we worry so much about tracking and selfish actions and

EleRyelEakialiadiess mechanics that we ignore the biggest factor: people like to talk about stuff.
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From Content...
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. 2009 PR Agency
s ————_— of the Year
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Large PR Agency

of the Year
for the third time in four yea
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So what’'s new...?

Old Web 1.0 Thinking

Document-centric

New Web 2.0 Thinking

People-centric

Structured Freeform
Taxonomy Folksonomy
Folders Tagging

Knowledge Management

Knowledge Sharing

Need-to-know

Need-to-share

One-to-many

Many-to-many

Centralized Distributed
Top down Emergent
Heavyweight Lightweight
Rigid Flexible

Long time-to-market cycles

Short time-to market cycles




Where next...?



Facebook / MySpace / Bebo - social Networking sjtes

Flickr / Picassg / YouTube _ Image & videg sharing

Linkedin _ 9rown up MySpace
Delicioys _ shared bookmarks

Google Docs - shared documents With collaboration tools

And aboyt 5 9azillion others



Using
Social Media

for

your

Communication






www.Alltop.com

www.Delcicous.com

www.EXxec Tweets.com
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Putting it all together

\
Ercar];[iecnt via RSS



before Contacting
—- Alex Dayon, Salesforce SVP






